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Company X’s Business Research Project, Part 1
Learning Team D is performing a business research project regarding Company X.  A problem with Company X is analysis through the proper stages of the research process.  The team will further identify Company X’s independent and dependent variables of the business.  Research on the subject will distinguish the role the team will take in the investigation process.  The information gathered will assist in preparing an exact and captivating research question.  Learning Team D’s continuous business research project will also produce a hypothesis statement based on the research question. 
History of Company X
“Prior to 1992, Company X was a private firm. It printed, distributed, and sold books in 68 superstores, 720 B. Dalton bookstores, and other smaller bookstore chains. In 1992, CEO Leonard Riggio, decided to raise cash by selling stock in Company X in an initial public offering. He wanted to use the cash to reduce debt and fuel growth and accomplish the most ambitious expansion program in the bookstore business" (Parks, 2015, p. 39-52).  Company X has experienced a decline in sales as students gained the ability to rent books versus buying them.  Company X stands behind good marketing in not just selling books, magazines, and toys.  
Company X found ways to strive on the new innovative technology with devices such as Kindle.  The Kindle is more convenient opposed to traditional books since the Kindle is more compact and weighs less than large books.  Children benefit more from electronic devices as they learn to be interactive.  Other advantages within the history of Company X is it profits from both sides of the spectrum whether it be through technology, toys or the traditional way of reading where the majority of older people still prefer. 
Independent and Dependent Variable Scenarios of the Two Variables
The executives at Company X want data reflecting the changes in the sales of its printed materials since the introduction of the electronic media. Research done from previous weeks along with a continued analysis, the team examined Company X’s status by collecting data and performing additional analysis. After a review of the data gathered from surveys, Team D can investigate all possible questions that will come from the validity and the reliability of the questionnaire that was given out to customers throughout their stores. 
In this instance ranking is going to be the better option for the study. The purpose of the questionnaire is to find the data since the introduction of electronic media. The decision will be whether to keep or reduce the printed materials. A survey of a sample of the population will include 100 individuals at six of Company X’s stores located throughout New York. From the sample size of the 100 individuals only, the collection was 72 participants. 
Background Information
“Significant changes in the book industry, including the increase in audiobooks, the internet, piracy of books, music, movies, and the newly invented e-reader, which allows consumers to read books electronically on a reading device about the size of a blackberry, are having companies within the book industry all along the supply chain taking a closer look” (Hall & Gupta, 2010, p. 10). One of the roles of the team is to determine if the study is valuable. The team will also show how the introduction of electronic books has affected the hard cover and paperback book sales and why this data is significant. The use of the research process will assist in gathering the necessary information to analyze the variable.
Research Questions
What are the effects the introduction of electronic books has on the sale of hardcover and paper writing books in Company X’s chain stores?
“They produce many implications that affect the way the industry should respond. Shifts in consumer demand mean that as consumers become more discerning in their choice of reading materials, they are able to exert greater pressure on the publishers. The ease and low-cost of access to print materials on the Internet also forces publishers to respond in various ways to meet customer demand. Many publishers have likewise used the Internet as a new means of distribution, albeit electronically” (Keh, 1998. p. 104).  Electronic books have become more popular, especially when comparing and contrasting the prices of hardcovers or paper writing versus that of electronic books in Company X’s stores.  Most if not all writings only cost around a $1.99 per download or less through Kindle devices.
Hypothesis Statement based on Research Questions
The hypothesis statements are as follows:
H0 = The effects are negative with the introduction of electronic books about sales of hardcover and paperback Company X’s chain stores.
H1 = The results are positive with the introduction of electronic books in about sales of hardcover and paperback books for Company X’s chain stores.


Conclusion
	In conclusion, Company X has been proven to be the largest chain stores and is a branded web destination through creativity across the United States.  The capacity of this online store is over 1 million titles for immediate delivery.  It is recognized as the Internet’s largest bookstore continuously.  Company X is known for benefits with all the areas as mentioned earlier.  Learning Team D analyzed the entire research process which concludes favorable results toward Company X’s (Business Research Project, Part 1).     
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Survey Questions
The above first table (Table 1) utilizes measurement in the data within the sales of hardbound and paperback books against electronic book sales. This survey would be distributed to the different stores to obtain a sample of responses from the entire population. Additionally, a customer satisfaction survey from the public can measure the demand of electronic devices over the traditional reading materials of paper books.
	Questions to Ask
	Answer Choices

	1. Is there a decrease in the hardbound and paperback book sales at Barnes and Noble during the last five years?
	 Yes  No  Some

	1. Is there an increase in the download of Internet books?
	 Yes  No  Some

	1. If there is a decrease in the hardbound and paperback book sales at Barnes and Noble, is it because of the increase in Internet reading?	
	 Yes  No  Some


In the following table (Table 2) a list of questions to ask customers.
	Questions to Ask
	Answer Choices

	1. How often do you read?
	 Daily       Weekly           Monthly  More

	1. Reading for pleasure, educational, or informative?
	 Pleasure  Education       Informative

	1. What method of material do you prefer?
	 Hardbound  Paperback  Electronic

	1. If your preference was electronic, what device would you prefer?
	 Nook  Kindle  iPad     Other       None





